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W E L C O M E
Hello,
I have a challenging time figuring out where I fall in the design and digital media world. There is not a
single title that I feel describes me. I have never considered myself an artist, rather I consider myself a
designer; graphic, web, video, photography and everything in between I do, and I love doing it.
I take pride in my ability to grasp the different elements in design that work for a project and make it my
own. There are countless platforms and mediums in our digital world, and you can find a specialist for
each type of design. But then there is another person to showcase the elements and wrap them up to
successfully market them. That person is me.
Every project I undertake is about helping the stake holder and ultimately their customers understand the
impact beyond superior design. We all love to look at something visually stunning, but there is so much
more to it. We can tell stories, enlighten, and change those around us. As designers it is my task to get you
there. Please take your time in looking through my work and thank you for doing so.
Warm Regards,

Michael Yost
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Tools
Adobe Dreamweaver, Notepad
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web
design
Description
With 20 years of experience in web design I make it a point to stay up-to-date with the newest trend, design ideas,
coding languages, and needs for the modern client. I have worked with companies of various sizes. From Fortune
500 companies to an individual artist looking to create a portfolio. While fully versed in HTML & CSS I have working
knowledge of JavaScript, PHP, and other back end server-side languages.
In more recent years, and with the advent of site like Wix and Squarespace, there has been a shift in what people are
expecting in web design and from their designer / developer. I have created sites for clients on these platforms at their
request. These are my preferred platforms, however, I am also versed in the requirements and the UI involved with
creating a website.
The rise of CMS and especially WordPress has allowed me to gain a whole new skill set. This platform is no longer
just for bloggers, rather, it is used by various companies. I can customize any template to fit the needs of my clients.
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WEB GRAPHICS, UI, & CODING

HIGH5MEDIAPARTNERS
A new local media company was searching for a website to establish a
web presence. This custom coded site is HTML5 and CSS3. This site has
since grown to be the company’s main for of client acquisition.

To Experience this website, please visit :
ht t p://w w w.high 5m e diapar t ne r s .com
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WORDPRESS CUSTOMIZATION & DESIGN

H E AT H E R LY N N E
A fashion model based out of Orlando was looking to make the move
from the fashion world to fashion blogger. She had a minor blog when
we first started working together, but after the move this site has opened
many opportunities in travel and working with countless fashion brands.

To Experience this website, please visit :
ht t p://w w w.love da dablog .com
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WEB GRAPHICS, UI, PHOTOGRAPHY & CODING

OMNI MEDIA PARTNERS
On a referral from a previous client, Omni Media Partners approached me
about updating their site. The previous site was last updated in 2009 and
no longer represented what the company did. This rebuilt site allowed
clients to not only learn about the company, but also place orders for
materials.

To Experience this website, please visit :
ht t p://w w w.omnim e diapar t ne r s .com
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Tools
Adobe Photoshop, InDesign, & Illustrator
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branding

Description
A brand is more then a logo, a color scheme, or a typeface. A brand is the personality of a company and the feeling it gives to
someone. Being able to communicate an emotion requires a special understanding of not only design, but of marketing and
behavioral sciences as well. If a company has a weak brand it takes the average person hearing about them ten times before that
individual remembers them. If thought has been put into the planning and designing of the brand then it can take as little as two
times.
Every aspect of design can change the way we interpret a piece of collateral. Even though a brand is a bigger idea, that does not
diminish the power that logos, colors, typefaces, or imaging have in communicating that message. Consumers are human and they
are seeking a personal connection or something meaningful attached to the products they are buying. A successful brand design
strategy will create rapport, validity, and confidence with your audience base.
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SSCS

This company underwent a branding redo last year in hopes
of capturing the success they had felt for the last 30 years.
Being an independent IT hardware maintenance company
there was an attempt to mix a modern and tech look, with
a mix of the new ideas of warmth and personal connections
that they were trying to convey.
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MICHAEL YOST

With my personal branding once I selected the color, theme,
typeface, etc., I wanted to have each of those present in all
of my material, no matter the medium. I used similar angles
in the letters of my initials to create a minimalistic logo. I
wanted to maintain that approach with minimum image
and coloring.
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Tools
Adobe Illustrator
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logo
design
Description
My approach to a logo is beyond just making a memorable or
eye-catching design for a client and then moving to the next
project. I spend time with the client before any mock-ups are
made to get to know them as a person and as a business.
A successful logo is the visual epitome of the much larger
company branding.
The choice of color, shapes, fonts, use of white space, and
more, needs to tell the viewer who the company is, what they
do, and how well do they do it. Logos often times will stay
around for years and in some cases obtain an iconic status
within society. All of my logo work is done in Illustrator with
Photoshop used for minor element adjustments.
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CUPCAKE QUEENS
Cupcake Queens was a bakery in Queens, New York ran by
two women. The idea behind logo was to emphasize both
their location and the owners. Color scheme was selected
based on the requirements set by the owners for the femininity and royal ideas. The crown placed further emphasis
on the word play for the location and for the owners.
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RUNNERINHEELS.COM
www.runnerinheels.com

Runnerinheels.com is a blog that aims to challenge the idea that women
who work out lose a portion of their feminine personality. The blogger
is a big fan of fashion and one of the most iconic symbols of that is the
high heel shoe. To capture the running aspect there are wings on the back
of the shoe that is a common symbol for running or other track events.
So, with the combination of the heel and a script font, this logo captures the feminine appeal that speaks to the target audience while still
acknowledging the fitness aspect.

SSCS - SOLIDCARE
www.sscs.com

This logo was created for a line of service products for SSCS. This independent IT hardware service company provides maintenance on
networks and servers. To help capture that dedication to quality and
understanding the importance of asset uptime there is a combination of
the product name with the recognizable read out of an EKG.
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HOUSTON ON-AIR
Houston On-Air was a short-lived podcast revolving around the politics,
arts, and culture of Houston (similar to Houston Matters on FM 88.7).
While not a radio broadcast, the stakeholders wanted to use a symbol to
illustrate that idea. A radio tower was used with the air waves around it
to double as the “T” in Houston and the broadcast. The “ON” in Houston
was also used as a double meaning for the “On Air.”

DESIGN SWITCH
Design Switch was a program that allowed students to exchange design
prompts, ideas, and collateral with other students around the world to
get feedback and advice from other students. The idea was to help the
students understand the impact of design in other cultures and how different upbringings can affect how and what we create. With the alternating colors and fonts the exchange idea is displayed.
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Tools
Adobe InDesign & Illustrator
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editorial
design
Description
The layout and design of all types of editorial collateral can be the difference between an item that gets read and one that get lost
in the pile. Product catalogs, magazine layouts, company brochures, pamphlets, and so much more can greatly benefit from well
thought out and executed designs. It is all about the spacing between elements, how the images fit with the text, and if it all has a
fluid design from one page to the next, that entices the reader to continue.
Even though physical printed collateral is losing market, the concepts, layouts, and principles for these types of documents carry
on to our digital world. We now have digital magazines, interactive PDFs, and multiple other platforms that are still competing for
the viewers time and attention. Superior design works in any medium.
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Rebranded Brochure
Client : SSCS

After undergoing a company rebranding, SSCS needed a
document with the fresh spirit of the company and a modern design direction. The first major piece of collateral for
this effort was a brochure that illustrated the capabilities of
the company, the refined personality, and a striking visual
representation.
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Product Catalog
Client : CMC Construction Services

This 516-page catalog was needed to display a small part
of the thousands of products that the company offered.
Beyond just needing to have pictures, item numbers, and
descriptions, many of these products also required government regulated information. So, the catalog was also to
serve as an information source for the individual to know
the exact type of products needed for multi-million-dollar
projects.

22

design portfolio

Tools
Adobe Indesign and Illustrator
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poster
design
Description
The variety that this medium offers is endless. Posters are
still on of the most effective communication tools available.
This medium now finds itself on both digital and analog. The
messages conveyed can be for an event, a piece of art for a
room, or just a pretty picture to look at.
The ability to create a visually striking piece to gather
the attention and imagination of the viewer is what most
designers could only aspire to accomplish.
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ABSTR AC T FR AC TAL
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GOLF TOURNAMENTS
This company held two golf tournaments every year. One of
the key factors of success was the ability to get sponsors to
help fund the event. Every year there was an attempt to out
do the previous year’s event and design to continue to appeal to those sponsors.
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INDUSTRIAL
WATERCOLOR

I was approached by a motorcycle enthusiast who wanted to add a piece to his garage. He wanted to have something that could create a focal
point with his collection, but be unique enough to not be another picture of a motorcycle. I went with a watercolor splatter design with an
attempt to age the piece, but to maintain the colors enough for an aluminum print.
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Tools
Adobe Indesign, Illustrator, &
Photoshop

06

27

packaging
design
Description
Everyone judges a book by its cover and that includes a product’s packaging. The packaging of a product is often the first interaction
a person has with a brand and it’s often the only time to make a positive impression. This can be a tiring process when trends are
changing as fast as a daily bloggers opinion. There is the balance of standing out in the right way and for the right reasons.
We have found ourselves getting lost in a sea of colors, celebrities, cartoon characters, abstract designs, and more, that we spend
an infinite amount of time making design decisions. We already have an idea which product we want to put into our cart, but
sometimes the other varieties tantalize your eyes. Oddly enough, it’s not the product you fell in love with, but rather its packaging!
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SHEPLER’S
This commercial construction product line needed a streamline
design to carry elements over throughout their extensive line.
Working within brand guidelines and capitalizing on a new logo,
over 45 product labels were created over a course a year. Many
of these labels needed to include safety information and government mandated information. Including all of the required information took away quite a bit of design space, but the new packaging help build brand awareness and boost sales.
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OLEA OLIVE OIL
The selections of the greens for this packaging served two main purposes. First was to stand off the golden color of the olive oil, and second was
to establish the feeling of all-natural ingredients. The various shades of
olives’ coloring were also there to reinforce the ingredient that the product is made from, and to bolster the all-natural feel. With products such as
oils and vinegars, it is also important to show the actual product, allowing
customers to see the coloring, viscosity, and various other elements and
ingredients to display the quality of the product.

SHARP’S CHOCOL ATE
This packaging was created to capitalize on the contemporary
trends of designer premium chocolates. Depending on the target
audience features include a very luxurious feel or one that focus a
bit more on abstract elements, in hopes to pull a user’s attention
away from a sea of brown chocolate. The use of geometric shapes
and subtle colors in this packaging was designed for the latter.
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Tools
Adobe Indesign, Illustrator, & Photoshop
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Typography
project
Description
Typography is an element of art. I takes as much work to put
thought into font selection as it does to put thought into
layout, colors, photography and other aspects.
It can be likened to a person’s tone of voice - with typography
you can ad subtext, innuendo and other emotional qualifiers
that help convey a message or story. For many who design
layouts - typography is the most important factor when
approaching content with respect to focal points, hierarchy,
rhythm, and legibility.

”Typography exists to honor content.”
			
- Robert Bringhurst

31

32

design portfolio

Tools
Adobe Indesign, Illustrator, & Photoshop
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Interior
Wall Art
Description
There is nothing more exciting than seeing a design or project
that you have sunk hours, days, or even longer into, and
seeing it on the wall at a gallery or in someone’s home. There
is a certain level of satisfaction and accomplishment to have
something taken from a computer screen and then putting
your hands on it.
It was nice when our parents would put our art work on the
fridge when we were young, but most did it out of obligation
not because of displayed skill. It is humbling when someone
will reserve a place in their home just for your art.
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L O W - P O LY B A L L E T
This was a gift for the first birthday of a little girl. The mother has had a dream of having a daughter in dance for years
and when she had her first daughter it was time to start
the subtle push. Using an image of a ballerina with a flowing outfit I proceeded to add the polygons little by little to
match the color, but also to maintain the elegance and
movement from the source image.

ABSTRACT
I was contacted by someone who recently moved into their new
house for a focal point of their bedroom. Their color selection was
grey, orange, and white. They provided some images of their new
bedspread and wanted an abstract design to match. After completing the design, the client requested a canvas print that I suggested
being a spilt piece.
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Tools
Adobe Photoshop & Lightroom
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photography
project
Description
My father gave me his first Canon SLR camera when I was 10
years old. This was a stainless-steel tank of a film camera and
it took me years to really understand what I was doing with it.
If it wasn’t for the cost of film and printing photos at the time
I would have never stopped taking pictures.
Within a few years I was working as a freelance fashion and
fine art photographer. A turning point in my career was
having my work displayed in galleries and being published in
an editorial. After a much needed break, I now shoot family
portraits, events, and I am currently planning a few new
photo series in hopes of returning to galleries.
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M U R P H Y FA M I LY
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S T. C R O I X R I V E R , M I N N E S O TA

GLAMOUR MODEL
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BABY PORTRAIT
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FINE ART GALLERY PIECE
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YOUTH SOCCER PORTR AIT

MICHAEL YOST
Digital Media Designer

www.michaelyost.com

