
Typographic Studies

Helvetica Documentary Poster
A typographic reinterpretation of the Helvetica 
documentary poster created without using Helvetica. 
Students were required to identify structurally similar sans 
serif typefaces and build a complete typographic system 
under strict constraint. The project emphasized hierarchy, 
proportion, spacing, and conceptual irony, using limitation 
as a tool for typographic clarity and critique.

The Great Gatsby (San Serif Constraint)
Redesign of a classic literary book cover 
using sans serif typography exclusively. 
Students worked within the formal rules of 
the category, focusing on hierarchy, scale, 
alignment, and restraint to establish tone 
and narrative voice. Imagery was selected 
to support typographic intent rather than 
illustrate the story directly, aligning visual 
structure with the themes of The Great 
Gatsby.



Sintesi Wine Packaging
Branding & Packaging Design · Advanced Graphic Design

Project Overview
Concept-driven beverage branding project focusing on typographic hierarchy, materiality, and 
production-based problem solving. Students developed a complete brand system including 
primary label design, secondary label copy, bottle mockups, carrier packaging, and production-
ready dielines.



Mystery Skulls - One of Us
Packaging · Experimental Typography · Visual Narrative

Project Overview
This project focused on redesigning an album cover as a cohesive physical package, emphasizing 
expressive visual communication over template-driven solutions. Students integrated typography, 
image-making, and layout as a unified system to establish tone, hierarchy, and emotional impact, 
balancing structured design principles with more experimental, graphic approaches.



Aliouros Greek Yogurt
Brand System Design · Packaging · Cross-Platform Layout

Project Overview
This project explored how a brand translates across 
multiple platforms while maintaining visual cohesion 
and clarity. Students developed a Greek yogurt brand 
system and applied it consistently across packaging, 
digital layouts, and supporting materials. The focus 
was on hierarchy, layout, and visual communication, 
emphasizing continuity of design decisions rather 
than isolated or template-driven solutions.



Red Right Hand Outpost
Brand Strategy, Visual Identity, & Cross-Media Design

Project Overview
This semester-long branding project required students to develop a complete brand ecosystem 
from concept to execution. Beginning with market research, audience definition, and brand 
positioning, students built a comprehensive visual identity including logo systems, typography, 
color, and imagery. Each subsequent project expanded the brand into physical products, 
packaging, advertising, and experiential touchpoints, emphasizing cohesion, continuity, and 
expressive visual communication over template-driven solutions.





Email Marketing Design
Digital Layout · Visual Hierarchy · Call-to-Action

Project Overview
This project introduced students to applied digital layout 
through the design of branded email marketing templates. 
Emphasis was placed on hierarchy, typographic consistency, 
image use, and strategic CTA placement within the constraints 
of email platforms. Students analyzed real-world examples 
and designed layouts intended for readability, accessibility, 
and conversion rather than aesthetic experimentation.



Digital Photography
Composition · Light · Visual Structure

Project Overview
This body of work emphasizes core photographic fundamentals including composition, visual 
balance, leading lines, light, and the intentional use of space. Students were guided to move 
beyond simply taking pictures and instead make deliberate decisions about framing, perspective, 
and subject placement. Through observation, critique, and revision, the project reinforces 
photography as a foundational design skill that builds visual literacy, clarity, and intentional 
problem-solving across disciplines.




