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THE GREAT
GATSBY

F. SCOTT FITZGERALD

A TRUE CLASSIC OF THE TWENTIETH

CENTURY LITERATURE, THIS EDITION HAS BEEN

UPDATED BY FITZGERALD SCHOLAR JAMES L. W.

WEST il TO INCLUDE THE AUTHORS'S FINAL REVISIONS AND
FEATURES A NOTE ON THE COMPOSITION AND TEXT, A PERSONAL
FOREWORD BY FITZGERALD'S GRAND-DAUGHTER ELEANOR
LANAHAN, AND A NEW INTRODUCTION BY TWO-TIME NATION BOOK
AWARD WINNER JESMYN WARD.

F. SCOTT FITZGERALD WAS BORN IN ST. PAUL, MINNESOTA, IN 1896, HE ATTENDED
PRINCETON UNIVERSITY, JOINED THE UNITED STATES ARMY DURING WORLD WAR |,

AND PUBLISHED HIS FIRST NOVEL, THIS SIDE OF PARADISE, IN 1920, THAT SAME

YEAR HE MARRIED ZELDA SAYRE AND FOR THE NEXT DECADE THE COUPLE LIVED
IN NEW YORK, PARIS, AND ON THE RIVIERA. FITZZGERALD'S MASTERPIECES INCLUDE
THE BEAUTIFUL AND DAMNED, THE GREAT GATSBY, AND TENDER IS THE
NIGHT. HE DIED AT THE AGE OF FORTY-FOUR WHILE WORKING ON THE LAST
TYCOON. FITZGERALDS FICTION HAS SECURED HIS REPUTATION AS ONE OF THE
MOST IMPORTANT AMERICAN WRITERS OF THE TWENTIETH CENTURY.

Helvetica Documentary Poster

A typographic reinterpretation of the Helvetica
documentary poster created without using Helvetica.
Students were required to identify structurally similar sans
serif typefaces and build a complete typographic system
under strict constraint. The project emphasized hierarchy,
proportion, spacing, and conceptual irony, using limitation
as a tool for typographic clarity and critique.

The Great Gatsby (San Serif Constraint)
Redesign of a classic literary book cover
using sans serif typography exclusively.
Students worked within the formal rules of
the category, focusing on hierarchy, scale,
alignment, and restraint to establish tone
and narrative voice. Imagery was selected
to support typographic intent rather than
illustrate the story directly, aligning visual
structure with the themes of The Great
Gatsby.



SINTESI WINE PACKAGING

Branding & Packaging Design - Advanced Graphic Design

Project Overview

Concept-driven beverage branding project focusing on typographic hierarchy, materiality, and
production-based problem solving. Students developed a complete brand system including
primary label design, secondary label copy, bottle mockups, carrier packaging, and production-
ready dielines.

Sintesi.

We take wine seriously. Malbec Black takes

it a step further. Produced from grapes grown in
South West France, the 2016 Malbec Black
came a long way and spent a long time in the
making.

So Raise a glass—Sintesi uses no pesticides,
no preservatives, and no artificial additives.

u =
Slnte SI Visit www.Sintesi.com to learn more.
- - OO

Selectively bred Vitis Vinifera Slx%f%ﬁ%%%%g%wm SlnteS|

REDWINE 750ML ALG 145% BY VOL CONTAINS SULFATES
GOVERNMENT WARNING: (1) ACCORDNG TO THE

SURGEON GENERAL WOMEN SHOULD NOT DRRK Malbec Black
ALCOHOLIC BEVERAGES DURING PREGNANCY BECAUSE OF
THE RISK OF BIRTH DEFECTS. (3) CONSUMPTION OF
a ec ac ALCOHOLIC BEVERAGES IMPAIRS YOUR ABILITY TO DRIVE A
A bkcheny, sl teioy CAR OR CPERATE MACHINERY. AND MAY CAUSE HEALTH

A =
Raise a glass. Four Flavors.
Natures finest. Nothing Artficial. by A Designed to perfection.
We at Sintesi take pride n our L
product. We source from three main

‘Wwineries in Caltiomia, Haly, and Spain. Especially when it comes o wine.

We get it— it's hard 1o choose.

Atthe Sintesi winery, we had the
indecisive and choosler customer in
mind. We've selected the best of the
best from our winery, all you have to
dolatry them.

Zintandel Complex, Merlot Crimson,
ok,

Soraiee a giass! And know that
YOuTe rinng ha st Earth nas 1o Malbec Black, and Rosé Rosato; all
offer. waiting to go in single serving botties.

: e bk g o s
R — " ’ S

No Print on bottom of box




MYSTERY SKULLS - ONE OF Us

Packaging ' Experimental Typography - Visual Narrative

ONE OF US

FRONT COVER

Project Overview

MYSTERY
SKULLS

Side A SideB

.. Live Forever vi. One Of Us
" Losing MyMind vi. Told Ya

. Follow You vii. Endlessly

v. Erase Me IX. Flnd AWG‘;/

n Fire

BACK COVER

This project focused on redesigning an album cover as a cohesive physical package, emphasizing
expressive visual communication over template-driven solutions. Students integrated typography,
image-making, and layout as a unified system to establish tone, hierarchy, and emotional impact,
balancing structured design principles with more experimental, graphic approaches.

INSIDE COVER A

INSIDE COVER B



ALIOUROS GREEK YOGURT

Brand System Design - Packaging ' Cross-Platform Layout
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Aliouro Q

AT

Aliouros

Greek Yogurt

()ur”.l”l‘oducts

Aliouros

Aliouros ““:
Honest Flavor:
Clean Ingrediénts
Naturally Cul

Honest Flavor.
Clean Ingredici

Naturally Cultur

5.3 0z Cups
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Our Yogurt

= Our Yogurt =

—uf—— i .
=3 : Lorem ipsum dolor sit amet, consectetuer
= adipiscing elit, sed diam nonummy nibh S ——
@ = euismod tincidunt ut laoreet dolore magna -
=8 aliquam erat volutpat. o i
FESSSNS Ut wisi enim ad minim veniam, quis nostrud ° {
@ — t—*) exerci tation ullamcorper suscipit lobortis nis! - N
Ali ut aliquip ex ea commodo consequat. Duis
ouro——g.—— autem vel eum iriure dolor in hendrerit in
i - @ E vulputate velit esse molestie consequat.
7\— Y A Honey
s Ali 3
ouros Explore Porducts
>~
3 A ';xp
Vanilla

This week’s featured feline is Duncan — a
19-year-old chatterbox with a heart as big as
his voice. Living with stage 4 kidney disease,
Duncan continues to inspire us daily with his

strength, charm, and undeniable love of
attention.

Adopt Today!

Adotp Today

Project Overview

This project explored how a brand translates across
multiple platforms while maintaining visual cohesion
and clarity. Students developed a Greek yogurt brand
system and applied it consistently across packaging,
digital layouts, and supporting materials. The focus
was on hierarchy, layout, and visual communication,
emphasizing continuity of design decisions rather
than isolated or template-driven solutions.




RED RIGHT HAND OUTPOST

Brand Strategy, Visual Identity, & Cross-Media Design

Project Overview

This semester-long branding project required students to develop a complete brand ecosystem
from concept to execution. Beginning with market research, audience definition, and brand
positioning, students built a comprehensive visual identity including logo systems, typography,
color, and imagery. Each subsequent project expanded the brand into physical products,
packaging, advertising, and experiential touchpoints, emphasizing cohesion, continuity, and
expressive visual communication over template-driven solutions.

Th
RED RIGHT HAND OUTPOST

Comprehensive Branding Guide
Who We Are.

It's pretty simple: We provide eclectic apparel for individuals looking to set themselves
apart from the mainstream. Occult, streetware, skate wear— we carry it all.

Red Right Hand Outpost was created to cater to artists—Everything in our shop was
designed by a number of independent artists (perhaps like yourself!) and submitted to
us.

Anyone is welcome to subomit. That means new designs and new artists are added to
our shop every month!

Our Apparel.

We use only the best materials in the making of our apparel.

This allows us to cycle feature artists once every month. A limited number get a turn

Where we sell eclectic every month, and feature artists must wait for a six month period before sumbitting
. designs. That way we can keep the outpost exciting and new, and almost everone can
clothing for every iy bl preeTpeR e

QOur products are screen printed in our warehouse here in the United States using locally
sourced materials, inks, and shirts made in the United States.

QOur products are priced according to costs and demand. For this reason, there exists a
limited stock. Once the shirts are gone, they're gonel!

individual... But not at
the cost of your soul.



ICONOGRAPHY 9%
Our logo is unique; detailed and lar:

counter culture brand, we decided

The DOS and DO NOtS. from the mainstream minimalist logo style when

we created ours. Because of this, there are a few
rules to be considered when applying the logo.

Don't scale the full logo so Do expiriment with different
small that it can’t be seen— on background images and textures.
advertisements, on tags, and Make it interesting!

especially on merchandise.
Do try applying the logo without

Don't place the full logo over a the brand name and tagline. Add
busy image. The image must be some mystery to the imagery!
darkened and/or blurred.

Do try applying different colors to
Don't stretch or squash the logo. the logo. The whole logo must be
one unanimous color.

Tips For Creating Assets

Create Contrast.

A hallmark of our company is standing
out from the norm. Create some contrast
by varying font wieghts and styles. The
only weight that should not change is Friz
Quadrata.

Catch People’s Eyes.

It’s all about that first impression, and we
want folks to stop and do a double take
when they see our stuff. Try grabbing their
attention by using vibrant colors with
large, blocky text.

Make It Fun!

Nobody likes having a boring shopping
experience with a company that's
supposed to be all about counter culture,
whether it be online or in a store. Try
incorporating some humor, and tell people
exactly why they want to look at our

Stray From The Beaten Path.

Try out different fun and groovy typefaces.
We typically favor psychedelic and

horror genre related fonts. It's great to
expiriment with the WHAT and the WHY
of our advertisements. Don’t go too
crazy, however. Make sure the text is still
legible from a glance, and avoid putting

ONLINE STORE
FRONT

Our Online Presence

We don't have a traditional brick and
morter presence the way other stores
do, so it was important that we have
FslaRelalllt re front. How else would
people be able to purchase our
awesome apparel?!

RED RIGHT HAND. ~ RED RIGHT HAND

OUTPOST OUTPOST < 7 7 ; % the brand name in a font other than Friz
Quadrata.

ORANGE & TEAL PAINTED
DRAGON TEE
$24.00

Designed by Ann Artiz
Addto favorites q

Sizzling new designs and apparel
from new and returning artists.

QOur website has a smooth,
approachable frame work that is easy to
understand and user-friendly. Within that
frame work is where we like to have fun,
with bright colored banners and large
buttons.

Splash Aroand
S candiy

Hot Artist Summer, a play on
OB ECT “Hot Girl Summer”, highlights the

shopping seascn in which this
tote bag would be distributed

BRANDING el il
Perception of the Brand

When tying our brand image to physical
objects, we want our customers to know
we care about the quality of the items
they're purchasing.

It's important that the logo is visible,

but not taking up too much of of the
show on items like bags and shirts. We
encourage the designers to have fun with
the brand... it's okay to be edgy. The
brand certainly is.

On print objects such as tags and cards,
we want the logo to be as clear as
possible, printed on thick materials, and
metalic embossed if possible.



EMAIL MARKETING DESIGN

Digital Layout : Visual Hierarchy - Call-to-Action

Project Overview
This project introduced students to applied digital layout — .@
through the design of branded email marketing templates. - cafe - bakery -
Emphasis was placed on hierarchy, typographic consistency, R
image use, and strategic CTA placement within the constraints ARSI AhaR ot et of e s Wieak
of email platforms. Students analyzed real-world examples To: Jane Doe
and designed layouts intended for readability, accessibility, From: W&C
and conversion rather than aesthetic experimentation.

FRESHLY BAKED
Simply
B S PT A

ROCK o POP o JAZI o COUTTRY

_ Pinciny

We've got big news. The Spin City truck is officially going worldwide.
'We’re taking our favorite records, live mixes, and that unmistakable analog energy
on the road. From city streets to coastlines, spinning wherever the groove takes
us. Check out our tour stops below and come catch the vibe in your city.

PIN 1Ty

Feb8A02025___Los Angeles.  Apr572025 ondon,  Aug 132025 Tokyo.
usA 13 Japan
Feb 14-16.2025. NewYork  Apr 14162025 - Paris,  Aug 10422025 Seoul,
City, USA. France
Octd£2025__ SanFrancisco.  Apr2426225_____ Berin  Aug25772025
usA

Gemany

Oct 1820 2025 Chicago,  May352025 .......... Amsterdam,
Netherlands

Mov 132025 May 15472025 Rome.

aly
Now 1517 2025 Miami,  Jun132025........Cape Town,  Jan 10122028
usA ‘South Africa
DecS72025 oo Houston,  Jun 12442025 ... Dubai,  Jan 2022 2026 ... Olo,
usA uAE Norway
Mar 132025, Torono,  Jun2527 2025 ... Mumbai,  Feb 57 2026. Dublin,
Canada ‘india reland.
Mar 10422025 ... Mexico City.  Jul 572025 Banghok,  Feb 157 2026 ........ Edinburgh,
Mexico Thailand ‘Scotland
Mar 2022 2025 .........S30 Paulo,  Jul 15172025, Singapore  Feb 28-Mar 22026 ....... London,
UK

favorites, and
lebration.
Special Offer .

This Week's Featured Treat ‘
Butter Croissants!

10555 Pearland Pkwy, §
Houston, TX 77089

Made with love and golden
perfection, these croissants are
flaky, buttery, and the perfect
way to start your morning.
Don't miss out!

Best Sellers

« Signature Sourdough Loaf
A classic with a twist.

= Cinnamon Rolls - Sweet, soff
and absolutely divine.

+ Chocolate Chip Cookies
Crispy edges, gooey center.

Want them all? You can!
Get Your's
Fresh Today!

Order Now & Save 10% =
on ALL Baked Goods! ‘f

RSVP Fof Your City Today!

RSVP NOW

Hurry! Offer ends af

Read more about

www.whiskandcrumb.com

Shop Now Shop Now Shop Now

Follow Us!
f v o

Contact Us!

00006

sweethavenbakery.com
10555 Pearland Pkwy, Houston, TX 77089
© 2024 Sweet Haven Bakery, All Rights Reserved

Visit Our Location on e 5 -
a Opening Day to get 30% B(lkef \S ] [p 0/ [he ”/ (?(3/(.’
X off our Baked Goods Want to bake the perfect loaf of bread at home?
Here's asecret: it's all about the rise! Check out our

simple tips for achieving the perfect texture in your
homemade bread.

Follow us on social media for behind-the-scenes moments,
new product launches, and weekly offers!
Facebook | Instagram | Twitter
¢ Visitus at: 123 Bakery Lane, Yourtown
, Call us: (123) 456-7890

Unsubseribe



DIGITAL PHOTOGRAPHY

Composition - Light - Visual Structure

Project Overview

This body of work emphasizes core photographic fundamentals including composition, visual
balance, leading lines, light, and the intentional use of space. Students were guided to move
beyond simply taking pictures and instead make deliberate decisions about framing, perspective,
and subject placement. Through observation, critique, and revision, the project reinforces
photography as a foundational design skill that builds visual literacy, clarity, and intentional
problem-solving across disciplines.






